
Economic Impact of Artificial Reef Sculpture Parks: 
Tourism, Jobs and the Blue Economy 
Artificial reef sculpture parks are not only environmental assets; they are also engines of 
sustainable economic growth. Around the world, these underwater attractions have spurred 
eco-tourism, created jobs, and generated substantial revenue for local communities. By 
drawing dive tourists, snorkelers, and art enthusiasts, underwater sculpture parks contribute to 
the “blue economy” – the sustainable use of ocean resources for economic benefit while 
preserving ecosystem health. This section highlights the economic value of underwater 
sculpture parks in terms of tourism revenue, employment opportunities, and community 
livelihoods. 

Eco-Tourism Attraction and Revenue Generation 

Underwater sculpture parks have proven to be major tourist magnets, often becoming must-
see attractions for travelers. The combination of art, adventure, and marine life appeals to a 
wide audience, from scuba divers and snorkelers to casual tourists on glass-bottom boats. As a 
result, regions that establish these parks often see a significant uptick in visitor numbers and 
tourism spending. 

One of the most striking examples is the Cancún Underwater Museum (MUSA) in Mexico. 
Located in the Cancun-Isla Mujeres Marine Park, this underwater museum features hundreds of 
life-size statues submerged on the seafloor. It was explicitly developed to boost tourism and 
reduce pressure on natural reefs. The impact has been remarkable – the marine park now 
welcomes around 80,000 visitors each year, and the underwater museum itself has been 
estimated to generate around $3 million in annual tourism revenue. This revenue comes from 
dive tour fees, snorkel trips, boat tours, and related tourist services, illustrating how an artificial 
reef can become a multi-million dollar asset for the local economy. Similarly, the Underwater 
Museum in Sint Maarten, underSXM and the Grenada Underwater Sculpture Park have 
drawn global attention, landing on lists like National Geographic’s “25 Wonders of the World” 
and driving new visitors to those destinations. 

Governments and investors are taking note. In Townsville, Australia, the recently opened 
Museum of Underwater Art on the Great Barrier Reef (the first in the Southern Hemisphere) is 
expected to attract 50,000 additional visitors per year, generating over $32 million USD in 
economic activity annually. This projection reflects spending on tours, accommodation, 
dining, and other travel-related expenses by those visitors. Such figures underscore the strong 
return on investment that an underwater sculpture park can provide through tourism. 

These numbers demonstrate that underwater sculpture parks can become economic 
linchpins for coastal communities – especially those looking to diversify from traditional 
tourism to more sustainable, marine-focused tourism. 

Job Creation and Sustainable Livelihoods 

The development of artificial reef parks brings with it a wave of employment opportunities and 
sustainable livelihoods for the local population. First, there are jobs in the planning and 
construction phase – involving marine contractors, engineers, divers, artists, and local labor to 
create and install the sculptures. Once the park is established, ongoing opportunities arise in 



the tourism sector: diving instructors, snorkeling guides, boat operators, tour guides, park 
rangers, and maintenance staR are needed to support and manage the influx of visitors. 

For instance, the introduction of new reef sites in Florida has been a boon to local dive shops 
and charter boat companies. In one Florida region, the artificial reef program was credited with 
creating employment for over 8,000 people (in roles ranging from reef deployment teams to 
tourism services). In Townsville’s case, o]icials anticipate nearly 200 jobs will be directly or 
indirectly created through the Museum of Underwater Art, thanks to the rise in tourism and 
related business growth. These jobs are often year-round and locally sourced, providing stable 
income in communities that might otherwise rely on seasonal tourism or declining industries 
like fishing. 

In addition, underwater parks can stimulate entrepreneurial ventures. Locals may start 
businesses o]ering scuba courses, underwater photography tours, souvenir shops, or eco-
lodges catering to divers. By empowering residents with new skills (e.g. dive certification, 
marine guiding, hospitality), these projects help build local capacity. In many cases, fishermen 
have transitioned to work as reef tour guides or boat captains, diversifying their income and 
reducing pressure on overfished stocks – a win-win for both economy and environment. 

Crucially, the economic benefits from artificial reefs are sustainable and regenerative. Unlike 
extractive ocean industries (like mining or overfishing), tourism based on a well-managed reef 
park can thrive indefinitely as long as the ecosystem remains healthy. This aligns with the 
principles of the blue economy, defined as the “sustainable use of ocean resources for 
economic growth, improved livelihoods, and jobs while preserving the health of the ocean 
ecosystem”. By turning conservation into an economic asset, underwater sculpture parks 
encourage communities to protect their natural capital (coral reefs and marine life) because it 
directly underpins their prosperity. 

Supporting Local Economies and Conservation Funding 

Beyond direct tourism spending and jobs, artificial reef parks often have broader economic 
ripple e]ects in the community. Tourists drawn by the underwater art will spend money at local 
hotels, restaurants, and shops, benefiting businesses across the hospitality sector. The 
presence of a unique attraction can put a lesser-known location on the international map, 
increasing overall destination appeal. For example, having a famous underwater sculpture park 
in Grenada or Cyprus di]erentiates those destinations and can attract international media 
attention and visitor interest that boosts all tourism. 

Another significant aspect is how these projects can fund conservation and management. 
Many underwater parks are located within marine protected areas or managed sites that charge 
entrance fees or user fees. Those fees are typically funneled back into conservation initiatives, 
creating a positive feedback loop. In Grenada’s Marine Protected Area, the entrance fees for 
the sculpture park help pay for park rangers who monitor the reef and enforce regulations 
(such as proper anchoring and fishing restrictions). This model means the tourists e]ectively 
finance the protection of the very resources they are enjoying. By generating income that is 
reinvested locally, underwater parks ensure that economic gains lead to improved 
environmental stewardship and vice versa. 

Finally, the presence of a high-profile project can attract grants and investment from 
governments or NGOs in the name of sustainable development. For instance, governments 
interested in boosting eco-tourism have funded artificial reefs as infrastructure: Florida 



counties use bed taxes (tourist taxes) to fund reef deployments, and island nations have 
partnered with international organizations to sponsor sculpture installations as part of their 
tourism development and marine conservation plans. In this way, underwater sculpture parks 
act as a nexus for public-private collaboration, drawing resources to coastal areas that 
empower communities. 

In conclusion, artificial reef sculpture parks exemplify how environmental projects can deliver 
strong economic returns. They drive eco-tourism revenue, create local jobs, and foster 
sustainable livelihoods, all while financing conservation e]orts. This synergy between 
economy and ecology is at the heart of Deep Blue See’s mission – unlocking the value of 
ocean resources for communities. By valuing a healthy ocean as an economic asset, 
communities are more motivated to conserve it, creating a virtuous cycle of prosperity and 
preservation. 

 

 


